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1. APPROVAL 

 
Policy approved by the Petrobras Board of Directors – Board of Directors Meeting No. 1,725, of 

12/22/2023. 

 

2. SCOPE 
 

It applies to the Petrobras System, pursuant to Article 16 of the Bylaws. 

 

 

3. PRINCIPLES 
 

3.1 Our strategic planning, programs, projects, processes and operations regard social 

responsibility, respect and the promotion of human rights, full attention to people and the 

effective management of social and environmental risks and impacts as fundamental elements 

in the entire life cycle of business activities and products.  

 

3.2 Petrobras respects and values diversity, equity and inclusion in all our activities and 

environments.  

 

3.3 Our actions are guided by ethics and transparency values, promoting fair, honest and 

sustainable relationships with stakeholders.  

 

3.4 We commit to act together with the fair and participatory energy transition agenda, 

especially in terms of reducing social inequalities, including energy poverty, in alignment with 

the principles of climate justice and sustainable development, taking into account the rights of 

workers and communities. 

 

3.5 We act in alignment with the national and international commitments to which we are 

signatories as well as to international norms of behavior, deploying them across our supply chain 

and other partners. 

 

4. GUIDELINES 
 

4.1 Integrate the management of social risks and impacts into decision-making and business 

processes, identifying and treating their causes, minimizing the severity of risks and negative 

impacts and enhancing positive impacts. 

 

4.2 Respect and promote human rights, seeking to prevent and mitigate violations in our direct 

activities, supply chain and partnerships, and fighting discrimination in all its forms. 
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4.3 Implement due diligence practices in human rights across the life cycle of business activities, 

taking into account vulnerable and minority groups, with special attention to indigenous 

peoples, traditional fishermen, quilombolas and other traditional communities. 

 

4.4 Develop initiatives to prevent and fight discriminatory practices, moral harassment and 

sexual violence in the workplace, including our supply chain. 

 

4.5 Maintain a continuous and inclusive dialogue, by active listening to communities, taking into 

account their values, as well as the social, economic, cultural and environmental aspects that are 

specific to each territory, seeking to establish responsible relationships with communities and 

ensure social legitimacy to operate. 

 

4.6 Implement prevention and preparation measures for communities and other stakeholders in 

emergency situations.  

 

4.7 Provide complaint and grievance mechanisms for the company's stakeholders, with broad 

accessibility and dissemination, in addition to handling demands in a diligent, impartial and 

transparent way. 

 

4.8 Promote mechanisms for fast, proportional and fair compensation for impacts on Human 

Rights or mechanisms to remedy damages arising from our operations and activities. 

 

4.9 Support and develop communities on climate change themes, seeking to develop resilience 

in society and ecosystems in an equitable way.  

   

4.10 Establish partnerships with public authorities, companies and civil society organizations to 

promote sustainable development, strengthening a business environment that takes into 

account integrated social, economic and environmental aspects and in alignment with public 

policies. 

 

4.11 Develop structuring and lasting socio-environmental initiatives, in alignment with the UN 

2030 Agenda for Sustainable Development Goals, that allow territories to reach their full 

potential and promote a better quality of life for communities and the recovery and 

conservation of nature, taking into account the expectations of stakeholders and the 

contribution to the company’s business, prioritizing the locations where Petrobras operates. 

 

4.12 Develop initiatives to advance a fair energy transition, including the various players in 

society, seeking to reduce energy poverty and social inequality, as well as developing individuals 

on this theme and contributing to advancing this movement in Brazil. 

 

4.13 Consolidate our role as a reference company in of ocean conservation, recognizing its 

extreme relevance for the global ecological balance, for coastal communities and for our 

business. 

 

4.14 Promote the conservation, recovery and sustainable use of forests, strengthening the 

importance of developing and implementing nature-based solutions that contribute to 

mitigating climate change, halting the loss of biodiversity and promoting the well-being of 

indigenous peoples and traditional communities. 
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4.15 Ensure the adoption of ethical and fair practices in contracts and partnerships carried out 

by Petrobras. 

 

4.16 Promote professional training of the people in the territories where we operate, 

encouraging the hiring of local workers for job openings in Petrobras’ operations and projects. 
 

4.17 Carry out volunteering initiatives, such as donations in emergency situations or public 

calamities and donations to funds promoting social rights and assistance, for the benefit of 

vulnerable and minority groups, with special attention to indigenous peoples and traditional 

communities, as well as donations of unserviceable goods. 

 

4.18 Train, engage and commit the entire workforce to incorporating and strengthening Social 

Responsibility principles and guidelines in Petrobras' culture, strategy and governance. 

 

4.19 Communicate information pertaining to our activities regarding social responsibility and 

sustainability in a clear, objective and transparent way, reaching all stakeholders. 

 

 
 


